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Tourism Industry
Definition of industry
The industry refers to an enterprise or economy that is useful in producing goods and services to generate revenue. The industry makes sure that a lot of goods and services are produced to help in the generation of revenue that can be used in developments. Goods produced within a country make it possible for the economy to grow as a result of trading. 
Description of industry
An industry's size, as well as growth, can be determined by determining the amount of revenue it makes per year. The revenue made by an economy is significant in creating systematic development within a region (Ghosh, Siddique & Gabbay, 2017). Also, the unit sales of goods made can be used to determine the growth of an industry. The amount of goods sold by industry within a year is significant in evaluating its size. The amount of employment an industry provides to people living within a country is also a determinant of its growth. The GDP growth rate of an industry can be measured by the rate of employment, unit sales, and revenue collected after every year. 
Also, the industry has got sensitivity that is determined by economic cycles, technological changes, seasonality, and regulation. Seasonality would allow the industry to produce its goods according to trends of fashion and tourism. Tourism takes place in some times of the year hence industries should produce goods that would be used to satisfy the tourists. The tourism industry is dependent on the economic cycles that take place within a country. Tourists would be encouraged to visit a country that has been able to create proper economic conditions (Ghosh, Siddique & Gabbay, 2017). Therefore, the tourism industry has to be developed through effective methodologies of regulations. The environment in which tourism is done in the US must be maintained in an efficient manner that allows for the industry. 
Identify and summarize major trends affecting the industry 
Tourism in the US is affected by a lot of trends that are in the current world. First, technology has been influential in ensuring that tourism activities in the US are created. The technological platforms created in the websites have promoted the trends of tourism through advertisement made. Technology has been recognized in the tourism industry where modern cameras and tools are used to gather information of tourists (Xiang & Fesenmaier, 2017). Modern technology has created familiar applications that would be instrumental in assisting tourists to gather data of the places being visited. Secondly, there is the trend of virtual reality technology that contains many applications that can involve entertainment activities. The high-end entertainment activities created by virtual reality are useful in creating pictures for archeological structures that tourists visit. 
Furthermore, virtual reality has helped tourists to be able to visit various destinations by creating physical tours on the device. Most tourists can determine the places they need to visit through the use of virtual reality (Xiang & Fesenmaier, 2017). Also, the internet of things has been created in the modern world and can be used in the process of creating enough digital connectivity amongst the tourists hence allowing them to have control in the internet. The entertainment and cooling system provided by the internet of things has given improvement to the tourism trends that have made it easier to access beautiful places. The IoT has got features that assist in integrating services by allowing tourists to apply for activities like spa and swimming in the pools.
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